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On the basis of the presented material it should be noted that the creation of Moodle-
based distant education courses is up-to-date and perspective both for the organization
of the process of learning foreign languages at a non-linguistic higher education
Institution and for managing it. In particular, increasing the quality of control in
e-learning a foreign language at a non-linguistic higher education institution allows not
only to increase the efficiency of education but also to inspire students to further
independent studying a second language.
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Abstract. The article is devoted to the study of a foreign language school lesson
components, which lead to difficulties in cross-cultural communication of students with
native speakers. The main disadvantages of a foreign language school curriculum, the
consequences of using such curricula, the stages of cross-cultural communication
process, as well as the difficulties of cross-cultural communication that students face
and ways to eliminate such difficulties are considered.

Almomauuﬂ. Cmamuws noceAdAweHa aHaiu3y JIJeMEHmMOoe6 YpPOoKaAd UHOCMPAHHO2O
A3bIKA, KOMOpble NPUBOOSM K 3aAMPYOHEHUID MENCKYIbMYPHOU KOMMYHUKAYUU
06_)/’{61}01/141/[)60}1 HA UHOCMPAHHOM A3bIKE C €20 HOCUmeAMu. PCZCCMCIWZpM@CliOWlC}Z
OCHOBHblE HEOOCMAMKU  WKOJIbHOU npocpammsl nO  UHOCMPAHHOMY  A3bIK)),
nocieocmeust peaausayuu NnoOO0OHbBIX npozcpamm, amanvl npoyecca M@DfCKlebmypHOZZ
KOMMYHUKayuu, a makxoice mpy()Hocmu Jl/le.?fCKlebmypHOZZ KOMMYHUKayuu, ¢
KomopbsimMu CmajlKuearomcs 06yua;0u;ue0}z, u nymu ycmpaHeHU: NnoO00OHbIX
3ampyOHeHuUll.
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In the modern world, communication between representatives of different cultures
Is becoming an integral part of human life. The World Wide Web has allowed us to
communicate with people from different parts of the world. Transnational corporations
are increasing their influence in many countries, including Russia. The opening of
borders and the availability of transport allow regular travel. All this brings the process
of cross-cultural communication to a higher level. At present, it can be argued that the
boundaries between representatives of different cultures and peoples within the
framework of interpersonal, business and scientific communication are practically
erased [3, p. 111]. The very fact of cross-cultural communication is becoming regular
for most of the population.

The term “cross-cultural communication™ is an adequate understanding of two
participants in a communicative act belonging to different national cultures [2, p. 4].

However, typical difficulties are still encountered in the dialogue between different
cultures representatives. One of the difficulties is stereotyping and cliched
communication, especially when communicating in a foreign language. Such
difficulties are the result of improper selection by a foreign language teacher of didactic
material and methods of teaching a foreign language. A foreign language lesson in a
modern school should include not only work with the sections of the studied language,
but also acquaintance with the history, life mode and customs of the people speaking
this language. It is the lack of attention to this aspect of learning a foreign language at
school that leads to difficulties in the process of cross-cultural communication in
practice.

Clichés in the speech of interlocutors appear immediately upon realizing the fact of
cultural differences. This is especially evident when communicating on the Internet in
writing or orally. For example, if you inform an interlocutor, who is a representative of
another country or culture, that you live in Russia or the CIS countries, you can often
hear the cliché phrase: "Yes, | know vodka, matryoshka, perestroika, balalaika". Such
stereotypes began to collapse almost half a century ago with the weakening of
restrictions on crossing the borders of the USSR by foreign citizens, but similar clichés
are still encountered today. Such stereotypes are the result of an insufficiently high
level of "cultural education™.

Many correspondences can be drawn with representatives of other cultures. For
example, the study of a foreign language at school most often takes place on the basis
of a learning package (hereinafter referred to as LP). Having opened any of the
components of the LP in English, we will see a lot of pictures that are designed to
visualize text material. A large number of illustrations from the English textbook cover
the following topics: the royal family, tea drinking, London telephone booths and
buses, taxis, Big Ben, etc. The text material includes similar topics, as well as topics
affecting the problems of adolescents, the names of various professions, and hobbies.
All this stereotypes the image of Great Britain. We can recall similar stereotypes in
relation to many cultures and countries of the world.

The above topics are really important for study, but for the formation of a foreign
language communicative competence it is important to acquaint students with the life
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of ordinary people, talk about typical residential areas, elements of the life of the
population, etc. It is a detailed study of everyday life that leads to the assimilation of
communication norms with representatives of other cultures and is the basis for the
correct construction of cross-cultural communication entire process.

A foreign language lesson is prepared by a teacher. It is he who is able to correct
such shortcomings. The understanding of other peoples and countries culture can be
formed by the study of traditions, customs and holidays of other peoples and cultures.
Such material must be prepared by the teacher himself.

It is equally important to pay attention to working with vocabulary. Cross-cultural
communication is often based on typical everyday situations in which a limited number
of lexical units are used. It is necessary for the student to learn not only such lexical
units, but also to know their synonyms, to understand the shades of lexical meanings,
to know the etymology and the additional meaning of the word or its semantic shade.

The act of cross-cultural communication consists not only of the actual dialogue of
two representatives of different cultures, but also the moments of greeting, farewell,
facial expressions and gestures. It is from understanding the meaning of these stages
of cross-cultural communication that its success depends. The foreign language school
curriculum rarely considers these aspects.

For example, in male society in Russia and the CIS countries, a greeting in the form
of a handshake is considered the norm. When communicating with representatives of
other cultures, this may be unacceptable, an attempt to such a greeting can make the
interlocutor, who is a representative of another culture, feel uncomfortable, which also
complicates the communication process. "Here in America, it is generally not
customary to shake hands. They do not greet like that, but just throw up their palm in
greeting: "Hi", and go on. In Russia, they won’t understand you if you don’t shake
hands", comments Russian hockey player E. Kuznetsov.

The farewell stage also has its own characteristics. For example, the process of
farewell in Great Britain can be described by everyone with the well-known phrase
"Leave in English/Take French leave", or with a humorous phrase: "The British leave
without saying goodbye, and the Russians say goodbye, but do not leave."

It is from the knowledge of such subtleties that successful cross-cultural
communication is formed. The main task of English teachers is to search for didactic
material, as well as practical work with students, which will allow them to behave
competently during communication. The student must learn not only to relay
information from his native language to a foreign one, but to understand the
peculiarities of the culture and language of the interlocutor, take them into account and
correct his own statements, manners and facial expressions in the course of cross-
cultural communication.

References
1. Bepemarun, E. M. f3bik u KyabTypa: JIMHrBoCTpaHoOBeAeHUE B NMPENOJaBAHUU
pycC. s3. KaKk HMHOCTpAaHHOrO : MeToA. pykoBoactBo / E. M. Bepemarus,
B. T'. Koctromapos. — 4-e u3j., nepepad. u gom. — M. : Pyc. s3., 1990. — 246 c.

126 Vitebsk 2021



EDUCATION AND SCIENCE IN THE 21st CENTURY

2. l'ym6oasar ¢oun B. M36panHbie Tpyasl Mo si3biko3HaHUIO / Bunbrensm ¢oH
I'ymGonpaT; mep. ¢ HeM. moj pend., ¢ npeauci. [c. 5-33 u mnpumeu.|
I'. B. PamumBunu. — M. : IIporpecc, 2000. — 397 c.

3. ApoBuukoBa, /. A. BaxxHoCTh M3yueHuUs1 aHIIIMICKOTO SI3bIKa KaK HHCTPYMEHTA
MEXKYJIBTYPHOTO H MexiuaHoctHoro obmenus / [. A. JIpoBHUKOBa,
M. B. lllypynoBa // Ha nepeceueHuu S3b6IKOB U KYJIbTYP. AKTyallbHbIE BOIIPOCHI
T'YMaHUTAPHOTO 3HaHUS: HAyYHO-METOoAnYeCcKuil sxypHai. — Kupos, 2020. — No 2
(17).— C. 111-115.

4. Kabakun, B. B. IlpakTuka aHIIOA3BIYHON MEXKYJIBTYPHOH KOMMYHHKAIUH /
B. B. Kabakuu. — CII6. : U3narensctBO «Co103», 2001. —480 c. (Cepus «3yqaem
WHOCTPAHHBIE SI3bIKH).

5. TapacoB, E. ®. IIpobGnaembl Teopun peudeBoro oOmeHus // Bompocsl
ncuxomuareuctukd. — 2010. — No 12 — Omnextponnsii pecypc. — URL:
https://cyberleninka.ru/article/n/problemy-teorii-rechevogo-obscheniya-1 (mara
obOpamenus: 22.09.2021).

6. Weaver, G. R. Culture, Communication, and Conflict: Readings in Cross-cultural
Relations / G. R. Weaver. — Boston, MA: Pearson Pub., 2000. — 563 p.

UDC 659.1.012.12

ADVERTISING AS A FORM OF MODERN
MASS COMMUNICATION

PEKJAMHBIN TEKCT KAK ®OPMA COBPEMEHHOMN
MACCOBOM KOMMYHUKAIIUU

Ivanova N., Kirillova A., Merenkova D., Shurupova M.”

State University of Humanities and Technology, Russia

e-mail: shurupovamaria.en-ru@yandex.ru”

Heanoea H.I'., Kupunnoea A.B., Mepenxoea /1.E., Illypynosa M.B.”
Tocyoapcmeennulii 2ymaHumapHo-mexHoaI02udecKUull YyHugepcument,
Poccuiickas @eoepayus

Keywords: advertising, slogan, expressiveness, communication, impact.
Knrouesvie cnosa: pexiama, CJl102AH, 6blpA3UMENIBHOCNID, KOMMYHUKAYUA,
go3oeticmale.

Abstract. The article studies the advertising text in general and the advertising
slogan in particular as tools of mass communication in modern society. The authors
consider the main functions inherent in an advertising slogan from the viewpoint of
achieving the ultimate goal of an advertising campaign — that of an impact on a
potential buyer. The authors come to the conclusion that advertising as a modern form
of communication is specific, and its potential has not been fully explored.

AHHOI?’laMu}Z. Cmamuws noceAawena aHaau3y pexKiamMmHoco mexkema 6 UYeiom Uu
PEKIIAMHOCO CllocaHA 6 YACMHOCMU KAK UHCMPYMEHN 06 Maccosou KOMMYHUKaAyuu 6
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