peanusaumio npoaykumm. OcoBeHHO CUnbHO 3TO BMAHO B 1 KBapTane, 3aTtpatbl Ha pybnb
peanu3oBaHHOM NpoAyKuMmM noBbicunuck Ha 68,90 %. 3T0 cBA3aHO € pes3knM nageHnem obbeMOB
BbIPYYKM OT peanusaumm npoaykumm Ha 214 teic. pyb. (-41,47 %). OTO MOXET ObITb CBSA3aHO Kak C
BHYTPEHHUMW, TaK U C BHELUHUMW (pakTOpaMu, TakKUMW Kak LieHOBasi NonuTuka Npeanpusitus,
ypoBeHb 6NarocoCTOsIHMS HaceneHuss U ero MnaTexecrnocobHOCTb, ypoBeHb WHNAuuWM. Ons
HarnsgHoCTM NpeacTaBUM AMHAMUKY 3aTpaT Ha pybnb peanu3oBaHHOW NpoayKuun B rpadouke.
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PucyHok 2 — lnHamuka 3aTpat oauH pybnb peanusoBaHHOM NPoaYKL MM NO KBapTanam 3a
2018-2019 roabl

M3 rpadwuka BMAOHO, 4TO B UeNoM 3a rog HabnwogaeTcsa CHWXeHue 3aTpar Ha pyornb
peanna3oBaHHOW NpoAyKUMW, HO No cpaBHeHuto ¢ 2018 rogom HabnogaeTcst NoBbieHWe 3aTpaT
Ha pybonb peanusoBaHHOM npoaykumn. B 2018 rogy Habnioganock HecTabunbHoe U3MEHEeHWe
3aTpaT Ha pybnb peann3oBaHHON NPOAYKLUN MO KBapTanam.
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Abstract. Corporate social responsibility (CSR) is how companies manage their business to get
a positive influence on society. The social responsibility is the social activities that the companies
contribute to producing positive effects on society and on the environment as well as to the
community, it applied by the companies on their daily business activities, but to help others, and to
promote a positive attitude towards the environment and culture. All CSR activities such as health
care, safety, environmental contribution, and education are unprofitable, and charities are very
important to improve quality of life.

Keywords: recycle, green society, CSR, pollution prevention, enhance brand image.

Since the 1960s the concept of CSR became commonly known and a necessary part of each
company's strategic planning. Radical change contributed after the Industrial Revolution. The
standard of living greatly improved after millions of people obtained jobs and earn much more than
before. In the nineteenth century, many individuals believed in the philosophy that came to be
called "Social Darwinism," which is the idea that the principles of natural selection and survival of
the fittest are applicable to business and social policy. Greater attention to the poor was advocated
by an associated movement sometimes called the "social gospel,” Between 1900 and 1960 the
business world gradually began to accept additional responsibilities other than making a profit and
obeying the law.

The growth of CSR caused the creation of three pillars including economic, social, and
environmental. In the economic sphere, we can observe the impact of the company’s business on
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the whole society. For instance, how active is the company in the fight against corruption, how to
increase or decrease the growth in the particular region, or the influence on the development of
the infrastructure? It is important to understand the relationship between supplier and client as
reciprocal. Thus, marketing information about products and services must be accurate and not
deceptive and reflect the consumer and market expectations. In the social sphere, the corporates
pay special attention to the staff and working environment, since the human resources are the
most expensive and important assets of every company, where they spend most of their lives at
work depending on their salaries. The company becomes a part of the surrounding community,
thus a socially responsible company is making effort to establish good neighborly relations by
decreasing its negative impact on the society and solve local problems. In the environmental
sphere, the corporates try to minimize their negative impact on the environment and participate in
the tender of large corporations and public administration, or to gain new customers among
environmentally conscious customers. The green business brings financial savings, energy and
water economics, pollution prevention, waste minimization and recycling, fuel reduction, and the
purchase of ecologically frugal materials.

In companies that are trying to profile as socially responsible, they enhance brand image and
reputation, knowing that, CSR activities can be for free or inexpensive including the donation of old
computers, free rental space, transparency... The long-term implementation of CSR processes
leads to enhanced brand image and competitiveness. Customer does not only want good
products, but they are interested to know the information if the product that supported CSR, they
are willing to pay more and appreciate the products which are socially responsible even if it is
sometimes more expensive products. These customers are far more loyal because their
purchasing is not based on the price but on an ideological basis.
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POPMUPOBAHUE CTPATErMA OPTAHU3ALUU HA OCHOBE MATPULLBI
CTPATETMHECKOTO NOAOXEHUA U OLLEHKU AEUCTBUU

Kupeeea E.®., 0.3.H., npogb., BaHkeeu4 51.B., mae.

Benopycckuli 20cydapcmeeHHbIlU 3KOHOMUYECKUU yHU8epcumem,
2. MuHck, Pecnybnuka benapych

Pedepatr. B cmambe paccmompeH 00UH U3 Memodos ¢hopMupoBaHUs cmpameauu
opeaaHu3ayuu, OCHOBaHHbIU Ha [[OCMPOEeHUU Mampuubl cmpameaud4eckoeo [OfI0KeHUSs
opeaaHu3ayuu u oueHku OJdelcmeul. Pe3ynbmamebl aHanusa o3gosnswom coenamb 6bi800 0O
mekywel No3uyuu op2aHu3ayuu Ha pbiHKe, a makxe cghopmuposams cmpameauto eé pabomei.

KrntoyeBble croBa: martpuua crtpatermveckoro nonoxenus, SPACE-aHanms, matpuua OLEHKM
OENCTBUIA, cTpaTernyecknin aHanma b6aHka.

3A0 «MTBaHk» 6bino co3gaHo 14 mapta 1994 roga n ctano nepebiM B Pecnybnnke benapycb
GaHKOM C y4yacTMeM WHOCTPaHHOroO kanuTana. B umcne nepBbix ©enopycckux KOMMaHum
3A0 «MTbaHk» BcTynun B [MobanbHeii JoroBop OOH un ctan naptHepom EBponerickoro 6aHka
PEKOHCTPYKLMM U pasBuTMS MO MporpaMMe MNOAAEPXKUM Manoro u cpegHero 6GusHeca. baHk
BHeApWN Ha pblHKe GaHKOBCKUX ycnyr benapycu Takme HoBaToOpckue NPOAyKTbl, Kak ObICTpbIf
aBTONU3WMHI, a Takke cucremy WHTepHeT-6aHkMHra «Mon 6GaHk». B gaHBape 2017 ropa
3A0 «MTbBaHk» ©ObIn nNpu3HaH OpPaHA-NMMAEPOM B couManbHbIX CETAX MO UTOram KOHKypca
Pecnybnvnkn Benapycb «Bpang roga 2016». B mapte 3AO0 «MTbBaHk» nonyyun Harpagy 3a
BbICOKOE Ka4yecTBO MexayHapoaHbix nnatexen. B 2020 rogy 3A0 «MTbaHk» nogTeepaun 3gaHue
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